The Campaign

The Code of Conduct process includes visible symbols that will alert clients and
suppliers about their position against the commercial sexual exploitation of
children and adolescents.

The campaign “We mean it” was launched in 2004.
Characteristics:

It follows the Tourism Route

It is in the English language

It emphasizes protection up to 18 years of age

It incorporates gender perspective

It warns of the harmful and criminal nature of the activity

It speaks on behalf of Costa Rica

It takes up the slogan of the U.S. Campaign (CHILD SEX TOURISM:
A GLOBAL PROBLEM)
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The Campaing
“WE MEAN IT”

Airports

Juan Santamaria International Airport

Immigration Area
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